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1. MECTO JJUCLIMIIJIMHBI B CTPYKTYPE OBPA3OBATEJIbHOM ITPOT'PAMMBI
1.1. TpebGoBanus K NMpeABAPUTEIBHON MOATOTOBKE OOYJAIOUIUXCS, TIPEANIESCTBYIONINE

Y COMYTCTBYIOIINE TUCHUIUIMHBI, HA KOTOPBIX OCHOBBIBAECTCS U3yUECHUE TAHHOM:
«HOCTpaHHBIH A3BIK» 00pa30BaTENBLHON MpOrpaMMbl OakanaBpHara.

2. OIMMCAHUE JUCHUITJIMHDBI

2.1.  OOmas xapakTepucTUKa

HaumenoBanue nokasarens 3HaueHue nokasarens
Ha3zBanue oOpa3oBarenbHOI porpaMmbl 38.04.08 ®unance! u kpeaut (IIpodunb:
['ocynapcTBeHHbIC QUHAHCHI)
Iudp 1 Ha3BaHHE B COOTBETCTBHUH C b1.5.M1.3. UHOCTpaHHBIH SA3BIK
y4eOHBIM TIJITAHOM
YacTs 00pa3oBaTeabHON NPOrpaMMbl bazoBas yactp
KonmuecTBO 3a4eTHBIX €IUHULL / BCETO YacOB 3/108

B cnywae mnpenbsBieHHs OT OO0ydaroLerocss WM €ro poauTens (3aKOHHOTO
NpEICTaBUTENs1) 3asBJICHUS Ha OOydeHHE MO aJaNTHPOBAHHOW 00pa30BaTEeNbHONW MpOTrpaMMme
BbICLIET0 00pa30BaHMs, IMOJKPEIUIEHHOI'O 3aKIIYEHHUEM IICHXO0JIO0r0-MeIuKO-TeqarornuecKom
komuccun (IIMIIK) wnmu wmenuko-coumanbHOW 3kcneptusbl (MCD) ¢ pexomeHmauusMu
CO3/laHUsl MHJUBUAyaJbHOW mporpamMmbl peabunurauuu u abwiurtaimu (MIIPA), nannas
paboyasi mporpaMMa MOXET ObITh aJalnTUPOBaHA C YYETOM HHJWBHUIYaJIbHBIX OCOOEHHOCTEN
310pOBbsl 00yUarOIIErocs.

2.2. Pacnpenenenue 4acoB 1o (opMaM U epuoaam o0y4eHus

O0u1ee KOJINYECTBO YaCOB
o
E CcaMoCTOS-
dopma 2 3 i Sona- i N o
= Q | nexkuy- | nabopa- | MPaKTH TEIBLHOMN opMma
o0y4yeHus “ 2 BCETO
8 | OHHBIX | TOPHBIX | YECKHX | PabOTHI + KOHTPOJIS
KOHTPOJIb
QOuHas 1 2 — — 34 74 108 3K3aMeH
3aouHas 1 1 - - 8 100 108 DK3aMeH

3. HEJN JUCHUTTJIMHBI

Henp nuctuminabl «MHOCTpaHHBIM S3BIK» — MPUOOPETEHHE CTYIEHTAMU HaBBIKOB U
YMEHHMI B Pa3jIMYHbIX BUJIAX PEYEBOM M NMHUCHMEHHOW IEATEIBHOCTH, KOTOPbIE HAa OTIAEIbHBIX
JTanax SA3bIKOBOW IIOArOTOBKHM IIO3BOJISIIOT MCIOJIB30BaTh HWHOCTPAHHBIM S3BIK Kak B
NpoPEeCCHOHAIBHOW W HAay4YHOW JCSITENBHOCTH, TaK ¢ JUIs  LeJed  JaJbHeWIero
camMo00pazoBaHus; pas3BUTHE o0meit u npohecCuoHaTbHO-OPUEHTHPOBAHHOM
KOMMYHUKATUBHOM SI36IKOBOM KOMITETCHIIMH CTYJIEHTOB, YTO C/EJIaeT BO3MOXKHBIM () ()EKTHBHOE
oOmienue B chepe TOKyMEHTOBEICHUS M apXUBOBEICHUS, JKOHOMUKHU U OU3Heca.



4. KOMITETEHITNM OBYYAIOINEI'OCA, @OPMUPYEMBIE B PE3VJIPTATE
OCBOEHIA KOMIIOHEHTA OBPA30OBATEJIbHOU ITPOI'PAMMEI, UX NH/IUKATOPDLI
N INTAHUPYEMBIE PE3VIJIBTATBI ObYUYEHU A

HaumenoBanune
KaTeropuu
(rpynmsl) Y HUBEPCATLHbIC WNHpukaTopsl PesynbraTel 00yueHus
Pyt KOMIIETEHIIHU A P y ya
YHUBEPCATbHBIX
KOMIIETCHIINHI
Kommynukamust | YK-4. Criocoben | YK-4.11-1. VK-4.11-1.1. 3Haer MeTombpl U CIIO-

MPUMCHSITh
BPEMEHHBIE
KOMMYHHKATHB-
HbIE  TEXHOJIO-
TUH, B TOM YHUCIIE
HA  UHOCTpaH-
HOM(BIX)
s3bIke(ax), IS
aKaJIeMHUIECKOTO
u  npodeccro-
HAJIBHOTO B3aW-
MOJIEHUCTBUS

CO-

CocraBinser B
COOTBETCTBUH C
HOpMamMu  ToCy-
JTAPCTBEHHOTO
sa3plka PO  wm
WHOCTPAHHOTO
SI3BIKA JIOKY-
MEHTHI (TIUChMa,
acce, pedepats
U Ap.) AId aka-
JEMUYECKOTO U
npodeCCuOoHAIIb-
HOTO B3aMMO-
NEeNCTBUA

coOBl MpUMEHEHHsI MH()OPMAIIIOHHO-
KOMMYHUKAIIHOHHBIX TEXHOJIOTHH JIJIs1
cbopa, XxpaHeHusi, o0OpabOTKH, Tpes-
CTaBJICHUA U mepeaayu uHbopManuu
B CUTYyaIlMSIX aKaJIEMUYECKOTO H TPO-
(heccOHaIBLHOTO B3aUMO/ICHCTBUS.
YK-4.11-1.2. Ymeer HaiiTh u mpoaHa-
JU3UPOBaTh HH(MOpMaIUoo, Heo0Xo-
TUMYIO JJII KaYECTBEHHOT'O BBIMTOJTHE-
HUSl aKaJeMHYeCKUX U TNPodeccHo-
HAJIBHBIX 33J1a4 U JOCTH)KCHHS IPO-
(eccHOHANTBPHO 3HAYUMBIX IIeNied, B
T.4. HA HHOCTPAHHOM SI3bIKE.
YK-4.11-1.3. YMmeeT cocTaBUTb, OTpe-
JTAKTUPOBAaTh HA TOCYAapCTBCHHOM
si3pike PD 1/Unm MHOCTPaHHOM SI3BIKE,
BBITIOJTHUTh KOPPEKTHBIA MEPEeBOJ C
WHOCTPAHHOTO sI3bIKa Ha Trocyaap-
CTBEHHBbIN s3bIKk PD u ¢ rocygap-
CTBEHHOTO s3blka P® Ha uHOCTpaH-
HBI S3BIK PA3]IMYHBIX aKaJeMUu4e-
CKUX M NMpo(ecCrOHAbHBIX TEKCTOB

VK-4.1-2.
IIpencrasmnser
pe3yJbTaThl aKa-
JEMHYECKOM U
npogecCuoHaIb-
HOM JesSITeNbHO-
CTH Ha MEpONpH-

VK-1.1-2.1. 3HaeTr OCHOBHBIE KOH-
LEeNIUNd OpPTraHu3ali  MEeXIUYHOCT-
HOTO B3aMMOJICHCTBHS B MH(OpMAIIH-
OHHOW cpeze.

VYK-4.1-2.2. YMeeT ycTaHaBIMBATh U
pa3BUBaTh akKaJeMUYeCKHe M Tpo-
(deccuoHambHBIE KOHTAKTHI, B T.4. B

ATUSAX ~ pa3iMy- | MeXIYHApOJHOM cpele, B COOTBET-

HOro (opmara, | CTBUH C LIEJSIMH, 3a/ladaMH U YCIIOBHU-

BKJIIOYass  MEX- | SMH  COBMECTHOH  JeSITEIbHOCTH,

JlyHapOJHBbIE BKJItOYass 0OMeH MHpopmanuen u Bbl-
pabOTKy eIMHOW CTpaTerud B3auMO-
JEUCTBHUSA

VK-4.U-3. Ilpu- | YK-4.1-3.1. YMeeT BoCcIpUHUMATH U

HUMAeT ydJacTHe
B akKajeMmuye-
CKUX U Tpodec-
CHOHAJIBHBIX

JUCKYCCUSX, B
TOM 4HCJIEe Ha

aHAJIM3UPOBATh WH(MOPMAITUIO HA TOC-
yaapcTBeHHOM si3blke P® u  uHO-
CTPaHHOM S3BIKE€ B IIpoLIECcCE aKaje-
MHYECKOTO U  MpOo(hecCHOHATBLHOTO
B3aMOJIEHCTBHA.




HanmenoBanue
KaTeropuu
(rpyrmmbr) ¥ HUBEPCAbHEIE NunukaTopsl Pe3ynbrarel o0ydeHust
KOMITCTCHITHH
YHHUBEPCATHHBIX
KOMIIETEHIINH
uHoctpanHoM(bl | YK-4.11-3.2. YmMeer BecTH akaneMu-
X) si3bIKe(ax) yeckue W TpodeccHoHaIbHBIE IHC-
KYCCUU Ha TOCYIapCTBEHHOM SI3BIKE
P® w/unm wHOCTpaHHOM S3BIKE, ap-
TYMEHTUPOBAHHO OTCTamBasi CBOU
MO3UIUH U UJEN
5. [TPOI'PAMMA JJUCHUITJIMHBI
Tembl Kparkoe conepkanue TeMbl

ConepkarenbHbiii MOAy b 1. Business Structures and Forms, Selling Methods

Tema 1.
Company Structure

Company Profile. Verbs and prepositions. The Passive voice:
present forms. Describing responsibilities in a company.
Describing jobs.

Tema 2.
Recruitment

Recruitment techniques. Compound nouns. The Passive voice:
past, future forms. Drawing CV and Letter of application.
Selecting candidates for jobs.

Tema 3. Preparing a consumer survey report. Make and Do, locating
Retailing objects. Verbs which require either the Gerund or Infinitive.

A business adviser on franchising. Used to do, be used to
Tema 4. doing, Adverbs. Verbs which require either the Gerund or
Franchising Infinitive. Choosing a franchise, applying for franchise

information.

ConepxaTenbHBIA MOIYIb 2.
Intercultural Issues, Banking System and Main Market Indicators.
Tema 5. Learning to cope with corporate culture clashes. Prefixes. Non-
International Business | finite forms and their constructions. Giving and asking for
Styles advice, writing a memo.
Tema 6. Banking items and documents. Abbreviations. Allow, enable,
) let. Non-finite forms and their constructions. Negotiating a

Banking bank loan, drawing up a short report.
Tema 7.

Business and the
Environment

The role of business in environmental affairs. Word building.
Conditionals. Word building. Conditionals. Convincing a
sponsor, writing a letter of request.

Tema 8.
The Stock Market

Share dealing. Phrasal verbs. Yet, still, already. Conditionals.
Analysing share price listings, a summary of a newspaper
article.




6. CTPYKTVYPA U COAEPXXAHUE JUCIHUITIJIMHBI

6.1. ®opma oOyueHus — ounas, Kypc — 1, cemectp — 1

HaunmenoBanus pasneinos u teM

KommuectBo yacos

Jlexu. | JlaGop. | Ipakr. | CPC+K | Beero

ConepskaTenbHbId MOIYNIH 1. Business

Structures and Forms, Selling Methods

Tema 1. Company Structure — — 5 8 13
Tema 2. Recruitment — — 4 10 14
Tema 3. Retailing — — 4 9 13
Tema 4. Franchising 4 10 14
ConeprkarenbHbIH MOTYIh 2.
Intercultural Issues, Banking System and Main Market Indicators.
Tema 5. International Business Styles — 4 10 14
Tema 6. Banking — 4 9 13
Tema 7. Business and the Environment — 4 10 14
Tema 8. The Stock Market 5 8 13
HUTOI'O ITO KOMIIOHEHTY OI1 — 34 74 108

6.2. ®opma oOyuenus — 3ao0uyHasi, kypc — 1, cemectp — 1

HanmeHnoBaHus pa3aciioB u TCM

KonmuectBo yacoB

Jlexu. | JlaGop. | Ipakr. | CPC+K | Beero

ConeprxaTenbHbId MOIYIH 1. Business

Structures and Forms, Selling Methods

Tema 1. Company Structure — — 1 12 13
Tema 2. Recruitment — — 1 13 14
Tema 3. Retailing — — 1 12 13
Tema 4. Franchising 1 13 14
ConeprxaTenbHBIA MOIYIb 2.
Intercultural Issues, Banking System and Main Market Indicators.
Tema 5. International Business Styles — 1 13 14
Tema 6. Banking — 1 12 13
Tema 7. Business and the Environment — 1 13 14
Tema 8. The Stock Market 1 12 13
NTOI'O ITO KOMITIOHEHTY OI1 - 8 100 108

7. OLIEHOYHBIE MATEPUAJIBI (CPEACTBA) UL TEKYIIEI'O KOHTPOJIA

YCIHEBAEMOCTH, ITIPOMEXYTOYHON ATTECTALIMN

7.1.  KoHTpoibHBIE BOIIPOCHI.

OBPA3EILL 3AJAHN A [TPOMEXYTOYHOI'O KOHTPOJIA

l. READING

Read the text and for each question 1-5 choose letter (A, B, C or D) for the correct

answer.

Steps to effective crisis management

It's essential to plan thoroughly to protect yourself from the impact of potential. This
planning is very important for small businesses as they often lack the resources to cope easily
with a crisis. Failure to plan could be disastrous. At best you risk losing customers while you're

getting your business back on its feet. At worst your business may never recover.

Analyse the probability and consequences of crises that could affect the business by
assessing the possibility of a particular crisis occurring and determining its possible impact on
operations. Once you have identified the key risks your business faces, you need to take steps to

protect your business functions against them.




Preparing contingency plans in advance, as part of a crisis management plan, is the first
step to ensure that an organization is prepared for a crisis. It should detail the key business
functions you need to perform as quickly as possible and the resources you'll need to use in the
emergency; making the most of the first hour after an emergency occurs is essential in
minimising the impact. As a result, your plan needs to explain the immediate actions to be taken.

The plan should clearly show that the only people to speak publicly about the crisis are
the designated persons, such as the company spokesperson or crisis team members. The first
hours after a crisis breaks are the most crucial, so working with speed and efficiency is
important, and the plan should indicate how quickly each function should be performed. The
contingency plan should contain information and guidance that will help decision makers to
consider not only the short-term consequences, but the long-term effects of every decision.

Once a crisis occurs, you'll have no more than 24 hours - or as few as 30 minutes - to
respond in order to gain control of the flow of information. If your contingency plan is in place
and up-to-date, you'll probably be able to get a basic assessment of the situation and prepare a
statement in an hour or less. Once you think you have enough information to understand the
scope of the crisis, draw up a statement for the media and hold the press conference. If your
organization is responsible, say so, and make sure you express concern about what happened and
let everyone know that you are dealing with the crisis.

1. The 1% paragraph states that
the best business never loses its customers.
planning in advance is crucial..
very often small businesses don’t have resources.
the worst business never recovers.
The 2™ paragraph delivers the idea that
it’s very important to identify risks in advance in order to prevent them.
the main business functions are to identify the key risks.
particular crises appear in particular operations.
many businesses face key risks.
The 3d paragraph says that
the impact can be reduced if the company uses all its resources.
the contingency plan ensures crisis prevention.
detailed and comprehensive contingency plan should be prepared beforehand.
emergency occurs if a company doesn’t perform quickly.
The 4™ paragraph states that
the first crises are the most important.
the plan should include information about key players and main actions.
short-term effects are more predictable than the long-term ones.
crises break the efficiency of companies.
The main idea of the 5" paragraph is that
companies usually need less than a day to get control of the situation.
a well-prepared contingency plan facilitates preparation for communication with the
media.
scope of the crisis defines the statement for the media.
d. the main concern for companies is dealing with the media.
. GRAMMAR
Choose the correct form of the verb.
The company suggested to participate/participating in its new programme.
They risked to launch/launching absolutely new types of the products.
She mentioned to work/working as a customer supervisor before.
| forgot to include/including this information in the report so | have to rewrite it.
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10. I think we should avoid to promise/promising too much to the customer.
11. The head of the department means to talk/talking to the whole staff about a new strategy.
12. The company promised to improve/improving customer service.
13. The company regretted not to react/reacting more speedily.
14. Our management are considering to raise/raising finance.
15. 1 remember to get/getting the e-mail from her but I can’t find it in my correspondence
right now.
16. The company plans to stop to employ/employing about 100 workers.
17. They refused to develop/developing new strategy.
I1l.  VOCABULARY
Fill in the gaps with the most suitable term. There are two extra terms you will not need.

speed of response action plan press conference press release

flow of information | legal action damage limitation

18. The public organizations may consider ... against the company accusing it of negligence
that caused the crisis.

19. To ensure a fast ... to emergency companies should constantly monitor their operations
and update their contingency plans.

20. A(n) ... should list the actions you are going to take to improve your performance, an
indication of when you will undertake actions and who is responsible for achieving
goals.

21. A(n) ... provides reporters with the basics they need to develop a news story.

22.The ... includes protecting and strengthening the right of all to seek and receive
information and the existence of a free, diverse and professional media.

IV.  LISTENING
Listen to Jane Milton from Not Just Food talking about her customers, then choose the

correct options a-C.

23. How does Jane normally approach potential customers?
a by calling them first.
b by sending company literature and then calling.
¢ by visiting the clients.
24. What was the original purpose of her website?
a to attract new clients.
b to show potential clients the type of work they do.
¢ to help existing clients to keep in contact.
25. How does her company demonstrate its commitment to clients?
a by always setting a correct price for a job.
b by doing more work than her clients expect.
¢ by reducing the price if the work doesn’t take as long as she quoted.
26. Why does her company take problem with small clients?
a they often grow into bigger clients.
b they are easy to deal with.
¢ they improve the reputation of the company.
27. How has Jane avoided having dissatisfied customers?
a by always exceeding customers’ expectations.
b by working from written instructions.
¢ by continually speaking with the client while the job is being done.
V. Write a memo.
VI.  Speak on the topic suggested.

KpI/ITepI/II/I OLCHUBAHMA 3aJlaHUA IMIPOMEKYTOUHOTO KOHTPOJIA



MaxkcumanbHas obmasi cymMmma 0ajlioB, KOTOPYIO MOXET IMOJYyYUTh CTYJEHT, YCIIEIIHO
BBIMTOJIHUB BCE BUIBI 3aaaHuii, coctaBnsaeT 20 0aioB

7.2. Tembl MHIUBUAYAIBHBIX 3aJIaHUH
OnHUM W3 BHJOB WHAMBUAYAIbHOW PabOThI OOYYArOIIUXCS SBJSCTCS WHAWBUIYyaIbHAS
paboTa ¢ mpo(heCCHOHAIILHOM JINTEPATYPOi KaK Ha PYCCKOM, TaK M Ha aHIMUCKOM si3bIke. Llenpb
JAHHOM pabOThl — OCMBICIICHHE W YyIIIYOJCHHE 3HAHUN MO JAHHON JUCIUIUIUHE, Pa3BUTHE
HABBIKOB CaMOCTOSITEIBHOM pabOThl 1O COOpY, CHUCTEMaTH3allMd MaTrepuaja, IPOBEICHHUIO
UCCIIC/IOBAaHMST W aHajau3a. SIBJIAACh OJHMM W3 BHUIOB HAyYHO-HCCJICIOBATEIbCKOW pPabOTHI
OOyJaroIUXCs, CaMOCTOSITCNIbHAasE paboTa ¢  HAy4YHOM  JIUTEpaTypod  CHOCOOCTBYET
(hOPMHUPOBAHUIO Y 00YUYAIONTUXCS AHATUTUYECKOTO, TBOPUYECKOTO MBITIICHUS.
WHauBuayalbHbBIC 3a1aHUSI COCTOAT U3

a) Rendering: nmpopaboTka nmpodeccuoHaIbHON JTUTEPaTyphl Ha PYCCKOM SI3BIKE C
HOCIIeIYIOIICH TIepeaadeii coepKaHus aHIIIUICKAM SI3bIKOM.
b) Summarizing: npopaboTka MNPOPECCUOHATBHON JIHUTEpaTyphl Ha aHIJIMHCKOM

SI3BIKE C TIOCIICAYIOIICH mepenadeii ee coaep kaHus.

7.3.  OOpasen coaepkaHus SK3aMEHAITMOHHOTO OuJjIeTa.
[Iporpamma Beicuiero oOpa3zoBanusi  IIporpamma marucrparypsl

Hanpasnenue moaroToBku 38.04.08 ®uHAHCHI U KPEIUT
[Tpodus: locynapcTBeHHbIC (PUHAHCHI
dopma 00yyeHust Ounas, 3a04Has

Cemectp NepBbIN

JucuuIimmHa HNHocTpaHHbIH S3bIK

DK3aMeHaIMOHHBIN Ouner Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, Cor D.
2. Language. Choose a letter (A, B, C or D) for the correct answer.
3. Writing. Write a report on the given statistical input.
YTBep)KI[eHO Ha 3aC€aaHuu Ka(bellpbl AHTJIMHACKOTO A3bIKa JJI1 SKOHOMHWYECCKUX CHCI_II/IaJ'ILHOCTGI‘/'I
[Tporoxon Ne ot «» 20 1.

3aB. kadenpoit n.¢un.u., nom. Y. B. ®arpsHoBa DK3aMeHaTOPHI:
Kpurtepuu onieHnBaHus 5K3aMEHAIIMOHHOTO 33/1aHUs
Tun 3aanus Kpurepnn onenku basnsl
3aganus no | Tun 3amanus: MHOXKECTBEHHBIM BBIOOp, 15 Bompoca,
JIEKCHUKE KaK]IbIF TIPaBWJIBHBINA OTBET OlICHUBaeTcs B 1,5 Gaa:
15 Bompoca % 1,5 6anna 225
HToro 22,5
[TucemeHnHOE COOTBETCTBHE CTPYKTYpE 2
3a7aHue CootBeTcTBHE 00BEMY 0,5
Coneprkanne/o0miee nHOOPMAITMOHHOE HATIOTHEHUE 2
COOTBETCTBUE CTHIIIO 2
I'pammartrygeckast u JIEeKCHYECKast MPABHIBHOCTD 2
HTroro 8,5
Urenue Tun 3amaHusi: MHOXECTBEHHBIM BBIOOp, 6 BOIPOCOB,
KKl IPaBUIILHBIA OTBET OIleHUBaeTcs B 1,5 Oana:
6 BomrpocoB X 1,5 Gaya 9
HUroro 9
Bcero 3a 3x3amen 40




8. PACITPEAEJIEHME BAJIJIOB, KOTOPBIE ITOJIVHAIOT OBYYAIOIINECA

OOmiast orleHKa 3HAHUKM OO0yYAIOMIMXCS MO JUCHUIUIMHE mpoBoauTcs no 100-OammpHON
IIKaJe UCXO/sl U3 MAaKCHUMyMa, IPUBEICHHOTO B TAOJIUIIE HIDKE.

Opranu3annoHHO-yueOHass paboTa B ayAMTOPUU OLIEHUBACTCS HAa OCHOBE TaKHX
KPUTEPUEB KaK IIOCEHIaeMOCTh 3aHSATHH, CBOCBPEMEHHOE M KAadeCTBCHHOE BBIIOJHEHUE
JIOMAIIIHUX 33JaHUH, aKTUBHOCTh BO BPeMs MPOBEICHHS JICKIIMOHHBIX U MPAKTUYECKUX 3aHATHH
(yuactue B 00CYXJEHUHU TEKYLIETO ¥ IPOMICHHOTO MaTepuaa, pereHue 3a1ad u T.11.).

CamocrosTenbHas padoTa OICHMBAETCS HAa OCHOBE IPEJOCTABICHHBIX Ha MPOBEPKY
BBIIIOJTHEHHBIX JOMAIlHUX, WHAWBUAYAJIbHBIX 33JaHUM C YYETOM CBOEBPEMEHHOCTH WX
IPEOCTABICHHUS U COOTBETCTBUS TPEOOBAHUAM K MX BBIITOJIHEHHIO.

KonnuecTtBo 6aoB 3a KOHTPOJIBHYIO pabOTy BBIYHMCIAETCS Kak cyMMa OajloB 3a Bce
BXozsmue B e€ cocrtaB 3amanHus. Kaxmoe 3agaHue OIIEHWBACTCS HMCXOIS W3 MaKCHUMAalIbHO
BO3MOXKHOTO KOJIMYECTBA OAJJIOB C YYETOM IPAaBHIBHOCTU BBIIOJHEHHS 3aaHUS, MOJIHOTHI
MPUBOJAUMBIX 0OOCHOBAHUIA.

[To pe3ynbpTatam paboThl B ceMecTpe oOydaromuiics, HaOpaBmmii He MeHee 60 OayloB,
UMEeT MpaBO MOJYYHTH OIEHKY. Te, KTO MpeTeHayeT Ha Ooyiee BBICOKMH 0aul, MPOXOMIAT
IPOMEXYTOUHYIO aTTeCTaluio. MakcuMalbHOE KOJIMYECTBO OalIoB Ha IMPOMEKYTOYHOM
arrectanmu — 100. O01mee KoMu4ecTBO OAJUIOB 32 CEMECTpP BBIUUCISAETCS KaK MaKCHMaJIbHAs U3
NOJYYEHHBIX 32 CEMECTP M Ha NPOMEXKYTOYHOH aTTeCTAallMd M BBICTABISETCS COTJIACHO
NPUHATOMY MOPSAKY.

Bun paboter Bamnel
OpranuzanoHHO-y4eOHas paboTa CTy/IeHTa B ayIMTOPUU 20
CamocTosTenpHas padoTta 10
WnauBuayanbHas padoTa 10
[TpomexyTouHasi KOHTpOJIbHas paboTa 20
DK3aMeH 40
OOGmuit uTor 3a ceMecTp 100

CooTtBeTcTBrE 0AJUIOB OLIEHKE

KoIM1ecTEO GAIIOR O11eHKa 110 NATHOAJILHOH IIIKaje
s 100 ECTS | Dx3amen, nuddepeHnnpoBaHHbIN 3auer
3a4eT

90-100 A OTJINYHO 3a4TEHO
80-89 B XOpOILIO 3a4TEHO
75-79 C 3a4TEHO
70-74 D 3a4TEHO
60-69 E YIOBJIETBOPUTEIHLHO Be—
35-59 FX HEYIOBIETBOPUTENHHO HC 3a9TCHO
0-34 F HE 3a4TE€HO

9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEHEHME YUEBHOI'O ITPOLECCA

[IpakTuueckue 3aHsATUS M0 AUCHUIUIMHE «HOCTpaHHBIN A3BIK» MPOBOJATCS B y4eOHOM
ayIUTOPUU NIl MIPOBEACHUS MPAKTUUYECKUX 3aHATUH, TEKYIIEr0 KOHTPOJS U MPOMEXYTOUHOMN
arrectaruu (ayn. Ne 210, r. Jonenk, yn. Yemrockunies, a. 198a), ocHammeHHOW KOMITJIEKTOM
yuebHoil meOenu Ha 20 MOCAJOYHBIX MECT, KOMILJIEKTOM pabouero Mecra IMpenojaBaTers,
MarHUTHO-MAapKEPHOW MOCKOW, yuyeOHMKaMu U Y4YEOHBIMH TIOCOOMSIMM, ayiuo U BHUIEO



00opy/soBaHHEM, KOMIBIOTEPOM C HHTEPHET-MOAKIIOYCHHEM, CKaHEpOM U KOMUPOBAIHHBIM
YCTPOMCTBOM.

CamocrosTenbHas paboTa CTyIEHTOB IPOXOAUT B CIEIYIOIINX MOMEIICHUSX

— OubIMoTeKa YHUBEPCUTETA, YKOMILIEKTOBaHA yueOHOM MeOenbio Ha 401 mocamodnoe
MECTO, pacloyiokeHa 1o agpecy r Jonenk, npocnekt I'yposa 1.6;

— YUTAIBHBINA 321 No 1 HHOCTpaHHOU JIUTEPaTyphl, YKOMILJIEKTOBaH Y4eOHOM MeOenbio Ha
34 mocaJoYHBIX MECTa, OCHAIIEH KOMITBIOTEPOM B KOMILIEKTE (1 MIT.), pacnoioxKeH Mo aJipecy T.
Honenk, mpocrmekT I'yposa 1.6, kab. 103;

— METOAMYECKHI KaOWHEeT y4eTHO-(pMHAHCOBOTO (haKyabTeTa, YKOMIUIEKTOBaH y4eOHOU
Mebenpio Ha 35 mocallouHbIX MECT, OCHAIleH 4 KOMITbIOTepaMH C BBIXOAOM B ceTh MHTepHer,
pacnoJioxkeH 1o aapecy r. Jloneuk, yi. Yemntockunues, 1. 198a, ayn. 105.

[Ipu peanuzanuu nporpamMmbl AUCHMUILUIUHBI MOTYT HCIIOJNb30BAThCS CIEAYIONIUE BUIbI
AJIEKTPOHHOT'O B3aUMOJICHCTBUS IPENOaBaTeIb-CTyICHT:

- UCIOJB30BaHUE BUEO YPOKOB;

- pa3MelmieHue Yy4eOHBIX MaTepuajoB B OOJAUHBIX XPaHWIMIIAX IperojaBaTenell Ui
MCIIOJIb30BaHUs CTYJACHTAMH IIPH MOATOTOBKE K 3aHATHUSIM;

- pacchUIKa IO AJIEKTPOHHOW MOYTE MATEPUANOB M 3aJaHUM Ui BBHIIOJIHEHUS, MPOBEPKa
BBIMIOJTHEHHBIX 3a/IaHUM;

- TOAJEpXKa CTPaHWUYKH TpernofaBaTelss ¢ TPYNI MPErnoJaBaTeNb-CTYACHTH B
COLIMATIBHBIX CETSIX AJIsi 00ECIeUeHUs TeKYIIEero KOHTPOJIsS pabOThI CTYIEHTOB.

[Tpn mM3ydeHUH NUCUUTUTHHBI MIPUMEHSOTCS JJICKTPOHHOE OOYYCHHE M JUCTAHIIMOHHBIC
o0pa3oBaTeNbHbIe TEXHOJIOTHH.

C wucnonp30oBaHMEM  pPecypcoB  IIAaTGOPMBI  TUCTAHIMOHHOTO  0Opa3oBaHUs
OCYIIECTBIISIETCS TEKYIIUHA KOHTPOJb 3HAHWUN OO0y4arouIMxcs Ha OCHOBE TECTUPOBAHHS U
IPOBEPKH PE3YIBTATOB CAMOCTOSATEIBHON PabOTHI.

10. PEKOMEHAYEMAA JINTEPATYPA

10.1. OcHoBHas auTEparypa

1. Overview of business correspondence, presentation techniques and report writing.
Matepuansl AJis caMOCTOSATENbHOH pPabOThl MarucTPOB YKPYIMHEHHOH TPYIIbl HAMpaBlIEHUS
noarotoBku 38.00.00 DkoHOMHEKa W ympaBiieHHe: yueOHOoe mocodue [DnekTponHslil pecype] /
coct.: JI.B. Emenko, M. M. [Tucapesckas, 3. P. bparuna — J{lonenk: JlonHY, 2019 — 123 c.

2. Overview of business correspondence, reading and presentation techniques. 3amganus ais
ayTUTOPHOM M CaMOCTOSITENIbHOM pPadOThl MarucTpoB YKPYNHEHHOW TpPYIIIbl HalpaBlIeHUS
noarotoBkn  38.00.00 DOxoHOMHMKAa W  yOpaBJICHHE: Yy4yeOHO-METOJIHUYECKOe IMocolue
[DnexTponnsiii pecype] / cocrt.: JI. B. Emenko, M. M. ITucapesckasi, D. P. bparuna — JloHenk:
JouHY, 2019 - 136 c.

3. English for Students of Economics (yueOHble MarepHanbl Uil ayJUTOPHOU |
CaMOCTOSITENIbHOM pabOoThl MO AaHIIMMCKOMY f3BIKY TNPO(PECCHOHANIBHOIO OOIICHUS A
CTYJEHTOB MAarucTparypsl YKPYNHEHHOM rpynnsl HampasiaeHus noarorosku 38.00.00
OKOHOMHKA U yIpaBjieHHE): yueOHO-MeTon4YecKkoe rnocodue. [DneKTpoHHBIH pecypc| / cocT.
Hy6poskuna N.IO.— Jlonenk: I'OY BIIO «/loHeukuii HanuoHaNbHBIN yHUBEpCUTET», 2021 —
305 c.
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AQHTTIMHCKOMY  SI3bIKY IPO(ECCHOHATBLHOTO OOLIEHUS JUIsl CTYJEHTOB  CHENHMaIbHOCTU
"byxrantepckuii yuet u aynut" [DnektpoHHbiit pecypc] / coct.: NLIO. [lyopoBkuna — JloHenk:
JouHY, 2016. — 246 c.

5. 3amaHus UISL  CaMOCTOSITENBHOW paboThl K y4deOHuKy “New Insights into Business”

[DnexTponnslii pecypc] / coct. JI.B.Emenko, M.M.ITucapeBckast, O.P.bparuna. — [lonenk: JJonHY,
2018 - 134 c.



6. S. Robbins. New Insights into Business. Students’ Book. — Pearson Education, 2013.
7. Paul Emmerson.Business Grammar Builder. — Mackmillan, 2013.
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1. Meronudeckue pEKOMEHJAUMU 110 OpraHM3aluy IPaKTHUYECKUX 3aHATUH  CTYACHTOB
HECTICIMAIBHBIX (PaKyJIbTeTOB 1O auciuiuinHe "VHOCTpaHHBIA S3BIK" (AHTTIMCKUAN, HEMEITKUH)
[OmexTponnbli pecypc] / cocr.. D. P. bparuma u ap. — omenk: 'OY BIIO «/loneukuit
HaIMOHAJIbHBIN yHUBEpcUTeT», 2016. — 39c.

2. Metoaudeckiue yKa3zaHUsS 10 OpraHu3alldd CaMOCTOSTEbHOW pabOThl CTYACHTOB
HEeCHelHaIbHBIX (PaKyJIbTEeTOB MO AUCHUIINHE «HOCTpaHHBIHN A3bIK» (AHTTUICKUN, HEMEIKUH,
ucnaHckuit) [DnexkrponHbiid pecype] / coct.. JL.B. Emenko u ap. — Howenk: 'OY BIIO
«Jlonenkuit HarMOHAIBHBIN yHHBEpcUTET», 2016 — 70c.

3. Mromnep, B.K. CoBpemeHHBII aHTJIO-PYCCKHI, pyCCKO-aHTJIMMCKUU cioBapb: 120000
cios / B.K. Mrwounep — Mocksa: Jlom. XXI Bek: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley. — New
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